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Marketer of the Year
The winning marketing person will be able to demonstrate the
implementation of successful and innovative marketing strategies
and campaigns. It recognises marketers that can demonstrate
that their leadership has been instrumental to the success of their
organisation.

The judges will be looking for:

How to enter

●● Evidence of how the organisation’s marketing
strategy has significantly contributed to
business growth or recovery

●● Type your answers on this form, addressing
each of the key areas listed below.

●● Examples of innovative marketing strategies or
campaign led by the nominee
●● Evidence of how the marketing campaign is
excelling against its KPIs
●● Examples of how the nominee is using
evaluation and measurement to drive a
successful marketing strategy

Before completing this form, please read the
rules of entry and terms and conditions HERE.

●● We understand that some information provided
may be confidential and commercially sensitive,
however please note that some entry details may
be published throughout the Awards process.
If you require any details to remain confidential
please indicate this within your entry form.
●● You may upload additional supporting
materials in a PowerPoint presentation and/or
short video along with your entry ― up to four
slides and no more than 50 MB.
●● The total of all your answers (‘Your entry’ Q3–6)
must not exceed the word count of 850 words.
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Your organisation
1.

Organisation name:

2. Organisation sector:

The Ice Co.
foodservice

retail

3. Are you a member of British Frozen Food Federation:

yes

no

4. If you answered no to question three please describe your organisation’s involvement in the frozen food industry
(this is not included in the word count):

N/A

5. Organisation website:

www.theiceco.co.uk

6. Describe your organisation in 50 words (this is not included in the word count):

Founded in 1860, The Ice Co is Europe’s leading manufacturer of ice and the no.1 selling ice brand in the UK.
Led by the 6th generation of the Marr family, The Ice Co. operates with the same passion for ice since it began. Keeping
our customers cool is still at the forefront of everything we do, which is celebrated in the range of ice products we offer.
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Your entry
1.

Nominee name(s):

Ginny Durdy

(Note: this name will appear on promotional materials and, if your entry is successful, at the Awards event)

2. Nominee/team role: (50 words)

Marketing Manager, solely responsible for the implementation of the marketing strategy, execution and communication of
brand plans and managing the budget within the marketing department.

3. Top three achievements: (300 words)

Ginny’s contribution this year has been outstanding, these are her top three achievements:
- Managing the largest marketing project to date, relaunching the full range of The Ice Co products with objectives
including managing packaging waste and developing a clear pack hierarchy to educate consumers about usage occasions
of ice. After presenting this to the commercial buying teams of our key customers, Ginny received exceptional feedback
and raving reviews about our designs.
- Ginny has organised and supervised the launch of a Frozen Alcoholic Cocktail range called Ice & Easy. From concept to
launch in store, Ginny has been ‘the brains’ in packaging design, developing the taste/ingredients, approving with trading
standards and pitching to the buyers for a range of six popular flavours.
- Finally, Ginny has turned around some exclusive top-secret NPD for a customer within seven months, which is due to
land for Christmas 2017 – keep your eyes peeled!

4. Challenges overcome: (200 words)
One of the main barriers Ginny overcame when joining The Ice Co. was creating a marketing department from scratch!
Despite more and more responsibility and the variety of tasks in her remit, Ginny effectively manages her workload to
ensure all projects are delivered to the highest standard on time.
Ginny has also been highly involved in showcasing our frozen alcoholic cocktails at festivals and event such as York
Racecourse, Foodies Festival and Yorkshire Food and Drink Show during 2017. With a total of 10 events over summer,
Ginny has planned everything in a very quick turnaround. It has been a successful opportunity for the Ice & Easy brand
with positive learnings for the marketing team to take into 2018.
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Your entry (cont.)
5. Impact on business/suppliers/sector/community (250 words)

Ginny joined the company in 2014, prior to this there was no marketing unit and all marketing was outsourced. Ginny has
quickly progressed into a senior position within the business and adopted more responsibility as the business has increased
in size. She has been the key decision maker in successful marketing campaigns, consumer brand plans and extensive
market research. She has confidently built her team around her and is responsible for the look and character of The Ice Co
brand people recognise today.
She has contributed towards the business winning numerous prestige awards. These include Grocer Exporter of the Year
2014, Sial Innovation Award 2014, Wabel Product Award 2016 and Grocer Drink Awards; Gold and Silver 2016 and
Grocer Drinks Awards finalists for 2017. Ginny has shaken up the ice category and reinvented consumers’ perceptions of
ice through insight.
A successful marketing team might be measured in category growth. Since Ginny entered the ice industry, consumer
penetration has doubled since 2014 from 5.4% to 10% (Dunhummby). As the UK’s leading ice manufacturer, we believe
Ginny has influenced this growth on The Ice Co’s behalf.

6. Summary of why you should win (100 words)
Ginning is a motivating role model and manager who is a pleasure to be around in the office. No matter how busy she is,
Ginning will always invest time to help her colleagues and put the needs of others above herself.
For Ginny ‘ice is not just ice’, she is always sharing articles, videos and photos in the Sales and Marketing team’s
dedicated WhatsApp group to keep the team up to date with all the latest trends about all things ice related. She is a
passionate ice geek!

Once you have completed your form, make sure to save it then upload it to the online entry system by clicking HERE.

